
Pictures  
in Publishing



Pictures are usually the first thing that 
people look at on a page, so you must  
learn to treat them with respect. 

In general, there are three kinds of photos and illustrations:

1. MOOD SHOTS: These are the conceptual images, the ones which 
startle, intrigue and draw in the reader. 

2. INFORMERS: These images are factual and realistic. Where the 
Mood Shot can be abstract, these images need to be clear so that they 
retain credibility and tell the story.

3. SuPPORTINg: These images are the ones that you have to have, 
but probably don’t want to run. An example would be a headshot of a 
company executive. Make them small!

Each category is legitimate and must be treated in the most 
appropriate manner. 

The intention of this little book to give you some ideas and tips in 
regards to the use of images. As with all my tips and rules, they are 
open to interpretation. Do what is appropriate to your project, not 
necessarily what I say.

Sourcing Images
Of course I would love it if you all took your own photos and drew 
all of your illustrations for this project, but I know that in the time 
available most of you will not be able to do this. Please keep in mind 
however that people who do create their own imagery will be justly 
rewarded in their final mark. So. Before heading straight to the 
internet, consider getting out your camera or box of paints. 

FREE IMagES There are two places on the internet (that I know of), 
where you can source free images. You might consider uploading 
some of your own to these sites someday. 
Stock Exchange: www.sxc.hu 
Wikipedia Commons: commons.wikimedia.org/wiki/Main_Page

OlD IMagES These three sites are a good source for old images such 
as engravings and old advertising art: 
www.maryevans.com 
digitalgallery.nypl.org/nypldigital/index.cfm 
bibliodyssey.blogspot.com/ 
theimaginaryworld.com/rayart.html 
www.plan59.com/main.htm 
theimaginaryworld.com/page4.html

IlluSTRaTION agENCIES 
There are many photo and illustration agencies on the web, they act as 
the contact point for many talented artists who do not have the time to 
promote themselves. 

Sometimes the images online will be large enough for you to use in 
print. Some of my favourites are here: 
www.heartagency.com/html/artist.html 
www.larkworthy.com 
www.theaoi.com/portfolios/
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PHOTOgRaPHY agENCIES 
As with the Illustration agencies, occasionally these sites will have 
large enough images for you to use in your publication. Most often, I 
use these images to show a client what their publication would look 
like, and then I commission real photography.

www.oculi.com.au 
www.2c.com.au 
www.networkagency.com.au 
www.viiphoto.com 
www.acmp.com.au

OTHER SOuRCES 
Here, in no particular order, are some of my favourite photo and 
illustration sites. They may not have print ready images, but they will 
give you an idea of what a good image is. I’ll put all these up on my 
blog so that you can copy them easily to your own bookmarks.

photos 
www.time.com/time/asia/photoessays 
www.ingvarkenne.com 
www.zachgold.com 
www.magnumphotos.com 
www.s2photo.cz 
www.carldekeyzer.com 
www.ramazani.com 
www.michaelkenna.net 
www.mullerphoto.com 
www.jamesnachtwey.com 
www.camillesolyagua.com 
www.yangtan.com 
www.erwinolaf.com

illustrations (hereby known as illos) 
www.jamesjean.com 
www.marcoschin.com 
www.abbeymcculloch.com 
www.g2works.com 
www.mediumphobic.com 
www.christophniemann.com (great illos for editorial - ideas PLUS!) 
www.marciwashington.com 
www.carsonellis.com 
www.stinawirsen.com 
www.natecrane.com 
www.pposti.com

Remember though that you MUST credit other people’s work in 
your publication. Also keep in mind that the use of other people’s 
work without their permission is illegal and must never be done in 
commercial projects. Do this for school but not in your paid work.
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Choosing Images
What makes a good photo or illustration? For me, it is a combination 
of things, top of the list being APPROPRIATENESS. Is it the right 
image for your publication? Remember that it, like the text, must  
tell a story to your reader. So don’t use something just because it  
is cool, use it because it works for the publication, and therefore  
the audience.

Your images should be as high in quality as you can manage. A 
72dpi image blown up for an A3 publication is just not going to look 
very good. If you take stuff from the internet, be sure to change the 
settings to 300dpi and add 5% noise to give the illusion of a higher 
resolution photo or illo.

Knowing what makes a good photo takes practice. Looking at the 
list of links I have given you will give you a good idea of what I think 
makes a good photo.

Is the image inviting? Does it want to make you dive in into the page 
to be there? Then that’s a good image for a travel shoot but not for an 
article on war. Think of the reaction that you want your reader to have 
and choose your images accordingly.

Size
Contrast will make all the difference to your publication. Make sure 
that there is some contrast between your images so that you make 
your layouts dramatic. Make the most significant picture the biggest 
so that you build a page around this focal point. 

Look at these two examples. In the first example, all of the images 
take up more or less the same space. BORING! Whereas in the 
second example, the variety of picture sizes adds some excitement to 
the page and tells your reader what is the most important image.
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juMPINg THE guTTER 
Don’t forget that you can jump the gutter with an image,  
you shouldn’t be constrained to left or right pages.  

blEED FOR MaxIMuM IMPaCT 
Bleeding an image makes the reader think that the image continues 
beyond the page. 

RElaTE THE SIzE 
When you have neighbouring pictures of a similar size, make sure 
the scales make sense together. So the second example here is best.

bIggER THaN IT SEEMS 
Try making an image larger than its real-life size. That’s a tea bag btw.
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Placement
So, where to place your images? For print, the top and outside edges 
of the page are supposedly the best places to get reader attention. 

Here are some random tips about placement: 

CluSTER 
Make the most of the combined impact rather than peppering the page 
with them and making the reader jump all over the place to see them.

NO YES

PEOPlE

You can have people facing each other or you can have them “looking 
off the edge of the page”. This can help to emphasise the left to right 
flow of your publication. 
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DIRECTION 
Relate the point-of-view of the picture with its placement on the page. 
So if it’s a bird flying, have it at the top. Or if it is a view of a city street 
from the top of a building, put it at the bottom of the page.
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Cropping
Get rid of distractions and irrelevant items in your images by 
cropping. A good way to work out how to crop an image is to start 
at the focal point of the image and then move outwards until a 
suitable crop is reached. But don’t under estimate the power of an 
unconventional crop. 

FRaMINg

Try to avoid heavy strokes on frames as they tend to call attention to 
themselves rather than the image. Some images look much better 
without frames, especially those which have a light background and 
should be deep-etched. 

NO YES

MOvEMENT 
Consider the way in which the subjects are moving when placing 
your images.  

ORDER 
Consider the natural affinity of subject relationships when placing 
images. You could go from young to old for example.

POPPINg OuT 
An element poking out of the picture box can give emphasis to a 
particular item in your image, or just add interest.
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DEaD CENTRE 
Cropping an image so that you have the subject in the very middle is 
boring. Try to alter the viewpoint to make your layout more dynamic.

alIgN EYES aND HORIzONS 
When you have a group of images, consider aligning the eye lines 
and the horizon lines, even if the picture boxes do not match in size 
or placement.
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Photoshop tricks
So, you have a reasonable image and you want to make it better, here 
are a few tricks for you to use in Photoshop.

aDDINg NOISE 
If your photo is a little blurry or pixilated, add 4% Noise to make it 
look sharper rather than using the Sharpen tool.

MaTCH THE COlOuRS 
If you have many images from different sources, try to colour match 
them so that they look as though they were taken by the same 
photographer. Make them all warmer or all cooler. You could make 
them all greyscale or a duotone.

buRN IN THE CORNERS + auTO lEvElS 
When you open a photo, click SHIFT APPLE and the L key.  
This does an auto adjust of the levels and can often give you a much 
better result. Also, get the burn tool and make the edges of the photo 
a little darker. This will give your photo a more dramatic feel. 


